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Memo - Consider Rescheduling Sports the day of Burbank on Parade to Allow
for Greater Parade Participation - Parks and Recreation Department

Synopsis - Burbank Cultural Arts Commission Meeting of July 14, 2016 - Parks
and Recreation Department

Synopsis - Burbank Hospitality Association Meeting of July 14, 2016 -
Community Development Department
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Memorandum

Date: July 26, 2016

To: Ron Davis, City Manager )

From: Judie Wilke, Parks and Recreation Director (Q”r’i L\JW

Subject: CITY MANAGER TRACKING LIST'\ NO. 1853 - CONSIDER

RESCHEDULING SPORTS THE DAY OF BURBANK ON PARADE TO
ALLOW FOR GREATER PARADE PARTICIPATION

The Parks and Recreation Department has reduced the number of games scheduled on
the same day as Burbank on Parade. Moving forward, staff will not schedule any Parks
and Recreation sport games and will suggest to other sports leagues that they consider
doing the same. In addition, staff is exploring the idea of having our Parks and Recreation
teams participate in Burbank on Parade.
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memorandum

DATE:
TO:

FROM

July 20, 2016
Ron Davis, City Manager

: Patrick Prescott, Community Development Director@

SUBJECT: THE BURBANK HOSPITALITY ASSOCIATION (BHA)

MEETING SYNOPSIS - JULY 14, 2016

The BHA's marketing and design agency, Strausberg Group, presented a six
month recap of the digital marketing campaign from January to June 2016, as
well as website analytics and visitor information. The six month period shows

81,800 website visits, which is a 47 percent increase compared to the same
period last year.

The BHA approved a $30,000 sponsorship for the 2016 Burbank Beer Festival
scheduled for October 15, 2016 in Downtown Burbank. The sponsorship will be
used for the following:
o Marketing the event to the drive-time audience in San Diego, Ventura, and
Santa Barbara County to attract overnight visitors;
o Event shuttle service to and from the event to all Burbank hotels for
convenient and safe guest pick-up and drop-off; and
o E-newsletter and social media inclusions promoting overnight stays to
over 70,000 recipients.

The BHA approved changes to the current City Services Agreement with the City
of Burbank to reflect the new 10 year term. The Agreement will be presented to
City Council for approval on August 9, 2016.

The next BHA meeting is scheduled for August 11, 2016.



